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How does one adapt in the face of unprecedented 
challenges? By embracing innovation, teamwork, and 
technology. That’s the spirit of this issue of TOP TRUCK 
magazine, which showcases the network’s endeavours to 
broaden our online offering and the integration of digital 
platforms to facilitate customer engagement, network ef-
ficiency, and widen the reach of training programs and 
useful information.

Of course, we are rooted in physical locations: garages, 
workshops, spare parts hubs, and so on. And the face-to-
face contact between expert and customer should never 
be undervalued. But, both because of the new realities 
of the pandemic, and because it is efficient, helpful, and 
cost-effective, embracing our online presence has never 
been more important or more sensible. 

Digital connectivity brings with it challenges, as well as 
benefits. As our In The Spotlight section shows, TOP 
TRUCK and GROUPAUTO are taking the lead in ensu-
ring that connected vehicle data is made available to 
the aftermarket, and not just vehicle manufacturers. But 
with an understanding of the issues, strong corporate 
leadership, and the best interests of our customers at 
the core of everything we do, we are sure this will be-
come an opportunity rather than a threat. The idea of a 
TOP TRUCK dashboard app, which would link vehicles 
and workshops, is just one of the possibilities that could 
streamline processes, add value for customers, and allow 
the network to continue to deliver incredible service. 

And, elsewhere in the magazine, you’ll find more exa-
mples of this new online spirit – virtual meetings, training 
sessions, and new websites to improve our customers’ 
experience. 

The network continues to grow, too, in the physical space, 
with new branches joining all the time. This hybridisation 
of business, physical and digital, is without doubt the 
best way that we can continue to develop, learn, and stay 
ahead of the game. 

The whole TOP TRUCK international team wishes you a 
safe and successful rest of the year!

GROUPAUTO International

A new online era is upon us
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MEMBERNEWS

In 2020, TOP TRUCK Belgium was officially launched. 
So far, eight partners have already joined, six TOP 
TRUCK members and two TOP TRUCK service partners. 
The new members have started enthusiastically and 
embraced the process, which ensures the network will 
be able to grow further. The target for 2020’s year end 
is 10 members. Currently, there are only members in 
the Flemish part of Belgium, but the intention is that in 
the future this will be expanded to have partners in the 
French-speaking region too. 

The six new TOP TRUCK network members are: Antwerp 
TTS in Grobbendonk; CTSL in Genk; Service van den 

Hout in Weelde; S’Jegers in Laakdal; Transport Repair 
Center in Lummen; and TTSB in Bree. The two new 
Service Partners are Transmekaniek in Balen and BBTS 
in Brugge. These eight wonderful companies are already 
providing excellent support to the network. 

There will be more events organised in Belgium in the 
future, but currently everyone is invited to all events 
being held in the Netherlands. 

For more information visit www.toptruck.be

AN EXCELLENT START 

B E L G I U M  ( 8  G A R A G E S )
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M E M B E R  N E W S

The PitStop – TOP TRUCK Network prizes innovation. 
Once again, it is taking a firm step towards the future 
with an intensive process of ‘Digital Transformation’, 
which will place more than 1400 points of sale at a new 
level of business management and customer relations.

In the last few months, the ‘Digital Transformation’ 
process has gained even more strength in the face 
of a new context for the world economy, work, and 
consumption relations. PitStop – TOP TRUCK was able 
to innovate with digital connectivity platforms on the 
network portal to meet the demands of members. It also 
encouraged them to start a digital transformation within 
their own businesses.

Internally, the network digitized all the activities and 
controls that are carried out by consultants. Another 
important process that provides agility in administrative 
matters, such as document signing and control, began 
being carried out on the DocuSign platform.

One of the highlights of the new digital solutions is the 
‘Conhecimento Digital’ or ‘Digital Knowledge’, a 100% 

online program that connects three of the five network 
pillars; these are Information, Training and Technology, 
and the ‘Pró Conhecimento Online’, an exclusive 
platform in a virtual environment for training members 
and their employees.

Another platform that is considered one of the main 
examples of the process is the ‘Online Consultancy’, 
which will be launched soon. This is another innovative 
benefit, as it involves  new work methodologies, new 
tools, technological resources and, of course, a lot of 
knowledge from professionals who have provided face-
to-face assistance for over a decade.

“It is important to emphasize that, no matter how much 
we talk about strategic and innovative projects, the 
essence remains the same: all the new products and 
benefits developed by PitStop – TOP TRUCK are focused 
on bringing exclusive solutions to our members for the 
evolution of their businesses,” concluded the Director of 
GROUPAUTO Brazil, Paulo Fabiano.

DIGITAL TRANSFORMATION

B R A Z I L  ( 4 9 3  G A R A G E S )
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M E M B E R  N E W S

COPARTS is doing its part to make the automotive sector 
safer. At the moment, people do not like touching surfaces 
that other people have touched; the fear of contracting 
Covid-19 is always present. COPARTS has secured the 
exclusive marketing rights to BactoAttaQ within the 
automotive sector. What this means in an everyday setting 
is that through the easy use of an already prepared cloth, 
surfaces can be made 99.9% safe against Covid-19.  

BactoAttaQ is a product that can be used within the 
private and professional sector.  The advantage for 
workshops is that they have a powerful and up-to-date 
product that they can use as part of their advertising. 
Through the BactoAttaQ promotion, workshops can offer 
the use of a “clean” courtesy car for their customers while 
their own cars are being repaired and high-light the safe 
customer environment. The workshop presents itself as a 
caring part of the community and because of BactoAttaQ 
has a powerful and unique tool for promoting long term 
customer loyalty. This is particularly important for garages 
with older customers or customers that are more at risk. 
BactoAttaQ kills all multi-resistant germs and prevents the 
long term and continuing growth of bacteria, fungus, alga, 
yeast, and viruses. The product can also be purchased in 
normal, household quantities.

Competitiveness

The independent market has to be part of a proactive 
restructuring in order to keep up with the activities of 
vehicle manufacturers regarding commercial vehicle 
customer loyalty through longer guarantees and service 
contracts. This is something that TOP TRUCK recognised 
at an early stage and it has continually developed its 
approach. Three fundamental elements are: further 
development of the network, quality control in the partner 
operations, and knowledge management.

Internal Communication

The TOP TRUCK Extranet will shortly be overhauled in 
order to provide better communication to TOP TRUCK 
partners and a better dialogue within the partner 
operations. This will allow a quick and flexible exchange 
of information among partner operations regarding system 
modules and recent developments in the commercial 
vehicle world.

BACTOATTAQ

G E R M A N Y  ( 1 1 4  G A R A G E S )

With its 39 heavy duty repair shops, the TOP TRUCK network 
covers the entire country from southern Finland to Lapland. 
Several repair shops have recently joined the network: 

Arskan Kone Oy, located in Ilomantsi, Finland, joined the 
TOP TRUCK chain in June. Arskan Kone Oy is a multi-brand 
heavy equipment repair shop that performs maintenance, 

repair services, and painting work of heavy equipment and 
machines. In addition to this work, the company’s service 
range includes the maintenance of forest machines and 
equipment and painting and bodybuilding for trucks. The 
company also offers towing service, as well as passenger car 
maintenance and repair work.

Konehuolto KTP Oy, located in Kokkola, Finland, joined the 
network in February. It is a multi-brand heavy equipment 
repair shop that offers maintenance work and repair services 
for heavy equipment and heavy machines. The company’s 
range of services also includes inspections of lifts and crane 
trucks, as well as contracted services for the machinery 
company Rotator.

KM Huoltopalvelut Oy, located in Savonlinna, Finland, joined 
TOP TRUCK in January. It is a multi-brand heavy equipment 
repair shop that specializes in heavy equipment maintenance 
and bodybuilding. It also offers spare parts services, with a 
service range including Sisu, Kesla, Cargotec, Kome, Massey 
Ferguson, and Kubota contracted services.

TOP TRUCK DEVELOPING 

F I N L A N D  ( 3 9  G A R A G E S )
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M E M B E R  N E W S

TOP TRUCK Italy is ready to announce a new release 
of its website, hoping it will be even more useful and 
functional for customers and visitors. The goal is to be 
closer to users and to provide all necessary information 
with a new, online model. The new website is adaptative, 
optimised for browsing from desktops, tablets, and 
smartphones. Above all, there is a commitment to speed 
up site navigation and make the site more intuitive for 
users. Page structure is clear and allows quick access to 
the TOP TRUCK world. 

The main areas are organized according to web usability 
rules: easy to access and navigate, and focused on the 
multiple needs of customers. From a visual perspective, 
the design is simple and bright colours are chosen to 
allow practical and friendly user experience. Looking at 
the home page, the innovation is immediately obvious: 
one can now search for the nearest workshop directly 
from the home page, a feature introduced to provide 
fast solutions and reduce vehicle downtime. Helping 
customers solve problems in the shortest possible time 
has always been a TOP TRUCK priority. 

Also on the home page there are four clickable icons to 
highlight the strengths of the TOP TRUCK network: the 

professional competence of the mechanics; the technical 
and IT support provided to the workshop management; 
marketing activities and other services offered; and the 
great opportunities for business expansion generated by 
agreements and conventions stipulated by the group.

One page is focused on ‘services’. The aim is to give 
visibility to the benefits given to workshops that join the 
TOP TRUCK network; this is not an exhaustive list but 
the goal is to highlight some unique aspects. In addition, 
there are four ‘how to join us’ pages for different website 
users: drivers, workshops, distributors, or producers. 
These pages explain the advantages for each category 
and how to join the TOP TRUCK network and become 
part of the great team. 

In the ‘news’ section, which is constantly updated with 
industry news, events, and new projects, there is a 
division between news from the TOP TRUCK Network 
and that which is related to the suppliers and partners. 
In addition, the suppliers and partners logos will be 
present at the bottom of all the pages, linking to their 
websites. Collaboration and support between supplier 
partners and the network during the year are the basis 
of TOP TRUCK’s success. Finally, network growth being 
the goal, the ‘about us’ section contains a network 
history, the international and Italian story, which allows 
those who do not know about it to better understand how 
the network works.

This website rebrand is one of the steps in a large 
communication plan that started at the beginning 
of 2020 with a new advertising campaign, which was 
discussed in the last issue of the TOP TRUCK magazine. 

Finally, to offer an even better service to TOP TRUCK 
network workshops, the TCG Spare Parts Catalogue, 
one of the most used and appreciated, has been totally 
renewed and has become a quick, comprehensive 
search tool. The catalogue can be consulted directly 
online using personal credentials. The HaynesPro 
database has been integrated, and in the Topmotive 
Truck section it is possible to search for spare parts by 
inserting the vehicle’s VIN. Information is available with 
a simple click to access the database directly. It is also 
possible to enter the HaynesPro database directly by 
accessing the TCG spare parts catalogue and, having 
clicked on Topmotive Truck, view HaynesPro’s technical 
information. An important development also concerns 
manufacturers’ brands: in addition to the big seven it 
is now possible to find the Saf Axles Trailers’ catalogue, 
whereby typing the axle number one can access the 
cross-section of the spare parts of that specific axle.

ONLINE PRESENCE 

I TA LY  ( 1 9 8  G A R A G E S )
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SUPPORTING CONSUMER

TRUCKXPERT

U K R A I N E  ( 3 3  G A R A G E S )

Currently, GROUPAUTO Ukraine is seeking to create 
the most comfortable conditions for cooperation with its 
clients.  The company kept its branches open during the 
pandemic, and also increased warehouse availability and 
provided every client with on-time deliveries. Considerable 
effort has been made to maintain all sanitary standards for 
company clients and employees. Coordination of customer 
service has been optimized and the system of online orders 
has been updated, and brands promotion and customer 
education are now done fully online. All of the changes are 
aimed at simplifying the use of the system.

In addition, the company was able to enlarge its offering with 
a range of brands, including Febi HD. In fact, GROUPAUTO 
Ukraine has strengthened its position among truck parts 
distributors in the country even more. 

AutoTechService 2020

The focus for the TOP TRUCK network is to support their 
partners to organise their activities. Despite the tough 
economic conditions, GROUPAUTO Ukraine took part in 
AutoTechService 2020. The event was held in May 2020, 
and workshop management, suppliers, and representatives 
of the large transportation and logistics companies were 
all invited. The event is now a tradition in the Ukraine. 
The campaign’s main goals were close contact with 
manufacturers, the optimization of cooperation, and the 
identification of possible problems and their solutions. It 
also introduced the TOP TRUCK network’s service offer to 
the management of the largest transportation companies in 
the Ukrainian market

GROUPAUTO Ukraine is seeking to increase customer 
loyalty to the concept even more, and to get suppliers 
interested in mutually beneficial cooperation.

M E M B E R  N E W S

T H E  N E T H E R L A N D S  ( 5 1  G A R A G E S )

In May, TruckXpert was launched. It is an online platform 
where members can register for various training courses. 
The platform has many options, such as information about 
training, where members can learn about the latest training 
and can review their training and certificates. Over time, 
technical support will be offered through this platform, as well 
as a database that will house information about past services. 

Air conditioning campaign

Clean air has become even more important and so, in 
cooperation with network partner Tunap, a special air 
conditioning campaign has been set up: “Make sure that 
you have your air conditioning cleaned at least once a year.” 
When a customer has his or her air conditioning cleaned at 
a TOP TRUCK location, they receive a bath duck and a flyer 
with the reason for the air conditioning cleaning – stay healthy 
and safe!

Agenda 2020

Due to Covid-19, the TOP TRUCK Kart cup that was planned 
on May 28th had to be moved to September 3rd. Last year, 
this event was a great success; 40 teams have registered for 
September and will compete during a two hour race. May the 
best TOP TRUCKER win!

TOP TRUCK Kart cup 2020

The TOP TRUCK Kart cup took place on 3rd September. 
At the Circuit Park in Berghem, 36 teams competed in a 
two hour race for the cup. The winner was the team from 
G-TRUCK wholesaler WAGO. Just like last year, it was a great 
success.

STERK Trailers

TOP TRUCK has entered into an exclusive partnership with 
STERK Trailers from Giessen. STERK Trailers is a small-scale, 
but professional trailer builder that distinguishes itself in the 
field of customization options and LHVs. STERK Trailers 
likes to think along with the customer and create tailor-made 
solutions for their specific transport needs. This vision fits in 
perfectly with the TOP TRUCK network.

Congress

G-TRUCK Netherlands is organizing a congress on 
Wednesday, October 21st. Visitors will be brought up to 
date by three speakers on customer focus and business 
operations. As always, the event will be held in a beautiful, 
inspiring location and will provide the opportunity to network. 
For the first time, though, the congress will last two days. An 
overnight stay will be available and there will be a visit to the 
Military Museum the next day.
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TOP TRUCK IS THE MOST WELL-KNOWN AND VALUED NETWORK 

S PA I N  ( 1 4 8  G A R A G E S )

This is one of the conclusions of the “Study on brand 
awareness and perception of industrial vehicle garage 
networks in Spain”. The study was presented during 
the II Congress of V.I. Garages of the Plural Aftersales 
Initiative, which took place last November in Ifema, under 
the patronage of Motortec Madrid. José Moreno, director 
of TOP TRUCK, affirmed at the discussion table after the 
presentation the dynamic role of V.I. garage networks, 
both in terms of garages’ technical qualifications and the 
professionalisation of their business management.

The phenomenon of garage networks was one of the 
main talking points of the Congress, which gathered 
together more than 200 professionals in Madrid. Garage 
consultancy The Hub Automotive Insights presented a 
survey of brand perception of V.I. garage networks based 
on 258 interviews with garage managers randomly selected 
from among 1,276 V.I. repair companies throughout 
Spain. The main conclusion was that 20% of garages 
know no network. Of those who do, almost half mention 
TOP TRUCK as a network brand first.

After the study’s presentation took place, titled “The 
phenomenon of networks of industrial vehicle garages in 
Spain – reality and challenges”, a round-table discussion 
with representatives from different V.I. garage networks took 
place. Its conclusions: the workshop networks are clearly 
a dynamic factor for industrial vehicle repair companies. 
They contribute to a more professional management, to 
modernised work processes that improve efficiency, and 
to attracting new customers and increasing loyalty. All of 
which improves workshop profitability. 
“Only by being part of a network can you find an 
environment in which you feel more protected, that is able 
to provide you with all that information that a workshop 

needs and that prepares you for the future, and that will 
help you to be profitable. Is it possible to survive alone? Yes, 
it’s possible, but it’s getting more and more complicated,” 
said José Moreno, TOP TRUCK’s Director.

New general coordinator

GROUPAUTO Unión Ibérica (GAUIb) has strengthened its 
business strategy in the after-sales of industrial vehicles 
with the hiring of Jesús Cámara. As the General Coordinator 
of TOP TRUCK, Jesús will assume the responsibility of 
energizing the network of multi-brand industrial vehicle 
garages promoted by GAUIb, the largest in Spain. This 
challenge will include the creation and deployment of a 
new generation of services with a high added value for 
member garages, and the strengthening of the relationship 
with each and every one of them, which will be even more 
personalized and tailored to their specific needs.

Among this new generation of services, it is worth 
highlighting all those related to the effective digitization of 
the network, the improvement of current standards to suit 
the new expectations of end customers, and agreements 
with fleets and corporate customers. The goal is to achieve 
sustainable competitive advantages for TOP TRUCK 
garages and make them more efficient and profitable.

Jesús Cámara is an Industrial Technical Engineer from 
the Polytechnic University of Madrid (UPM) and has 
extensive experience in the automotive after-sales sector. 
He has worked in the field of tourism, for consultants such 
as MSXI, for builders such as FCA, VW, PSA and, more 
recently, KIA, and in the industrial vehicle sector, where 
he was responsible for improving processes for the IVECO 
garage network.

M E M B E R  N E W S



12

INDUSTRYNEWS

S P O R T

BREAKING SPEED RECORDSBREAKING SPEED RECORDS
Last June, Aliyyah Koloc (15) broke two speed records 
on the runway at Panensky Tynec Airport in the Czech 
Republic. At the wheel of a 5-tonne prototype truck 
powered by a 12-litre, 1900hp engine, the daughter 
of former driver Martin Koloc (a double winner of the 
European Truck Racing Championship in 1995 and 
1996) covered 500m in 13.2 seconds (from scratch) 
and reached 284.13 kmph (from a rolling start).

H Y D R O G E N

DEDICATED NETWORK DEDICATED NETWORK 
IN EUROPEIN EUROPE
Rather than building hundreds of small production units 
scattered across Europe, 11 gas infrastructure managers 
have proposed creating a dedicated hydrogen pipeline 
network in order to create a European hydrogen station 
network. According to its designers, it is to produce 
low-carbon and renewable hydrogen “where it will be 
inexpensive and bringing it back to the major centres of 
consumption”. These 11 partners (Enagás, Energinet, 
Fluxys Belgium, Gasunie, GRTgaz, Net4Gas, OGE, 
ONTRAS, Snam, Swedegas, and Teréga) must be able to 
offer the start of a hydrogen network from the middle of 
the decade, to reach a first set totalling 6,800km by 2030.

E N V I R O N M E N T

RAPESEED TO REDUCE CORAPESEED TO REDUCE CO22  
EMISSIONSEMISSIONS
The manufacturer Renault Trucks and Oleo100 fuel are 
starting a collaboration aimed at facilitating access to 
100% rapeseed fuel for heavy truck fleets, on both older 
and newer vehicle models. It should allow the adoption 
of Oleo100, a fuel produced from rapeseed by Saipol, 
a subsidiary of the French company Avril group. This 
alternative energy substitute for diesel guarantees a 
60% reduction in CO2 emissions and up to 80% of fine 
particle emissions, with a performance claimed to be 
similar to diesel.
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I N D U S T R Y  N E W S

G E R M A N Y

SUNDAY DRIVING BAN IN SUNDAY DRIVING BAN IN 
GERMANY AGAIN  GERMANY AGAIN  
The Sunday driving ban for heavy goods vehicles is back 
in Germany, with the exception of the Saar, on the border 
with France. The driving ban on Sundays and public holi-
days is valid in Germany from 00:00 to 22:00 for commercial 
vehicles over 7.5-tonnes. The only exemption is the trans-
port of perishable foodstuffs. Trucks are also prohibited from 
driving on Saturdays from 7:00 to 20:00 during the school 
holidays in July and August. The ban was lifted this year by 
half of the Länder, which led to considerable traffic jams. The 
amount of fines for non-compliance to these prohibitions, 
which varies between Länder, varies from €120 to €570.

F U E L

SHELL AND AIR LIQUIDE SHELL AND AIR LIQUIDE 
PARTNERS IN LNG AND CNGPARTNERS IN LNG AND CNG
Shell and Air Liquide announced a partnership to provide 
a network of LNG (liquefied natural gas) and CNG 
(compressed natural gas) stations in common in Europe. 
The objective is to allow Shell fuel card customers access 
to the Air Liquide network. Carriers will also be able to 
source bio-LNG and bio-CNG.

H Y D R O G E N

PROGRESS ON THE PROGRESS ON THE 
BIGGEST HYDROGEN BIGGEST HYDROGEN 
STATION IN EUROPESTATION IN EUROPE
Air Liquide have announced the construction of the first 
high pressure hydrogen station in Europe (700 bars). 
This station will supply the first fleet of long-haul hy-
drogen trucks as part of the HyAMMED project, which 
brings together manufacturers, large-scale distribution 
players such as Coca-Cola European Partners, Carre-
four, and Monoprix (French supermarkets), as well as 
transporters. This large capacity hydrogen station (1-t/
day) will be located at the Air Liquide site in Fos-sur-
Mer (France). It will allow for the recharging of up to 
20 low-carbon hydrogen trucks per day over long dis-
tances; their range will be up to 800km. “The project 
should make it possible to reduce CO2 emissions by 
more than 1,500 tonnes of CO2 per year, or the equi-
valent of more than 2 million kilometres travelled by 
truck”, said Air Liquid in a statement.

T H E  N E T H E R L A N D S

MCDONALDS RUNS ITS MCDONALDS RUNS ITS 
TRUCKS ON FRYING OILTRUCKS ON FRYING OIL
After initial successful experiences in Great Britain 
and India, American fast food chain McDonalds has 
decided to extend this initiative to the Netherlands. The 
Rotterdam Neste refinery and the food supply chain 
specialist HAVI have signed an agreement to this effect 
in the Netherlands. Under the agreement, oil produced 
by fast food restaurants will be recycled by Neste and 
then used as bio-fuel by HAVI trucks. McDonalds 
began recycling its cooking oils into bio-fuels in 2008 
in Great Britain. In 2018, the concept was adapted for 
McDonalds restaurants in southern and western India. 
Each month, 35,000 litres of used oil produced by the 
85 stores in Mumbai alone are collected, filtered, and 
transformed into bio-fuels to supply the trucks of the 
American group.
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T E C H N O L O G I E S

BLIND SPOT DETECTION SYSTEM BLIND SPOT DETECTION SYSTEM 
AS AN AFTERMARKET ON AS AN AFTERMARKET ON 
DAIMLER TRUCKSDAIMLER TRUCKS
Mercedes-Benz is now able to equip all its models with its Sideguard 
Assist system, whether they are standard or aftermarket. According 
to the manufacturer, studies by insurance companies indicate that 
about half of accidents between trucks and cyclists could be avoided 
with such a system. The number of deaths could be reduced by a 
third and the number of serious injuries by more than 40%. The 
generalization of blind spot detection devices for heavy vehicles will 
be mandatory in the European Union between 2022 and 2024.

I N D U S T R Y  N E W S

H A U L A G E 

NEW ROADS TO CHINANEW ROADS TO CHINA
Heavy goods traffic to China has increased 
sharply with the health crisis, with more and 
more European carriers now offering direct 
connections. Statistically, trucks save 50% of 
the cost of transport compared to planes, and 
30 to 50% of time compared to rail. The route 
crosses Mongolia and/or Kazakhstan for more 
than 12,000km and less than twenty days of 
travel. Future prospects depend on the develop-
ment of the Meridian Highway project between 
Shanghai and Hamburg, a central element of 
the New Silk Road. Last year, Russia gave the 
green light to the construction of the last stretch 
of this central line of communication, 1,200 
miles between Belarus and Kazakhstan.

U S A

AUTONOMOUS TRUCK CORRIDOR AUTONOMOUS TRUCK CORRIDOR 
PROJECT BETWEEN OHIO AND PROJECT BETWEEN OHIO AND 
INDIANAINDIANA
The US Department of Transportation has just awarded a 
grant of $4.4 million (€3.91 million) to experiment with semi-
autonomous freight trucks, as well as platooning, on the I-70 
motorway, which connects Ohio to Indiana. The technologies 
implemented for this experiment apply to autonomous Level 4 
trucks (limited autonomy for the journey on the motorway), with 
a supervisor behind the wheel.

T E C H N O L O G I E S

HOW TO AVOID RED LIGHTSHOW TO AVOID RED LIGHTS
Two Dutch companies are testing an electronic system that allows trucks to avoid stopping at red lights. The technology 
saves time, fuel, and vehicle emissions, as well as tires and brake systems; this could save up to €973,000 and 1,722 tonnes 
of CO2. The carriers Vos Transport and Gist Nederland have been testing this intelligent system since the start of the year. 
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I N D U S T R Y  N E W S

T I R E S

NEW LABELLING IN SIGHT FOR NEW LABELLING IN SIGHT FOR 
HEAVY-DUTY TIRESHEAVY-DUTY TIRES
The European Union has adopted new tire labelling, which will 
initially present information on fuel consumption, grip, and rolling 
noise, before incorporating abrasion and mileage. The device will 
now be compulsory on the tires of heavy commercial vehicles. For 
the first time, heavy commercial vehicles of category C3 (trucks 
and buses) will be affected, which had not been required by 
European regulations until now. Since a tire’s grip can account for 
5-10% in a vehicle's fuel consumption, the new labelling system 
could result in “a reduction of 10 million tonnes of CO2 emissions 
and an increase in turnover of €9 billion for the sector,” according 
to the European Parliament.

F U E L  C E L L

DAIMLER AND VOLVO DAIMLER AND VOLVO 
MAKE A MARRIAGE OF MAKE A MARRIAGE OF 
CONVENIENCE ON FUEL CONVENIENCE ON FUEL 
CELLSCELLS
Heavy-duty vehicle makers Daimler and Volvo 
AB, both majority owned by Chinese group 
Geely, will team up to produce fuel cells. They 
plan to launch their hydrogen trucks from 2025.

A U S T R I A

VIENNA HAS BANNED LOR-VIENNA HAS BANNED LOR-
RIES WITHOUT ELECTRONIC RIES WITHOUT ELECTRONIC 
BLIND SPOT ASSISTBLIND SPOT ASSIST
Vienna has prohibited access to trucks without electro-
nic blind spot assistant. From April, no vehicle of more 
than 7.5-tonnes can circulate in the Austrian capital 
without the equipment. Vienna is pioneering this ap-
proach in Europe. Authorized systems cannot consist 
simply of a camera and a screen, but must also be 
equipped with an acoustic or visual warning system.

S A F E T Y

BOSCH CAMERAS WILL BOSCH CAMERAS WILL 
DETECT DRIVER FATIGUEDETECT DRIVER FATIGUE
Bosch has developed an interior camera monitoring 
system capable of detecting when the driver is tired 
or distracted in order to assist driving. This system will 
also be useful for getting back behind the wheel after a 
trip made in autonomous mode. This system should be 
available in 2022.
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I N D U S T R Y  N E W S

EUROPEAN TRUCKS MARKETEUROPEAN TRUCKS MARKET
In the first six months of the year, 92,278 trucks over 16-tones 
(-44.2%) were sold in Europe.

H Y D R O G E N  T R U C K S 

DAIMLER TRUCKS DAIMLER TRUCKS 
UNVEILED GENH2 TRUCKUNVEILED GENH2 TRUCK
Daimler Trucks has presented the Mercedes-Benz 
GenH2 Truck, which had its world premiere as a 
concept vehicle, marking the beginning of a fuel-
cell drive. With the GenH2 Truck, Daimler Trucks 
is demonstrating which specific technologies the 
manufacturer is driving forward at full speed. The 
idea is that heavy-duty fuel-cell trucks can perform 
flexible and demanding long-distance haulage 
operations with ranges of up to 1,000km and more 
on a single tank of hydrogen. Daimler Trucks plans 
to begin customer trials of the GenH2 Truck in 
2023; series production is to start in the second 
half of the decade. Mercedes-Benz has also 
revealed the eActros LongHaul, a battery-electric 
truck with a range of about 500km, projected to 
be ready for series production in 2024. Finally, the 
eActros battery-electric truck with a range of well 
over 200km, ideal for heavy urban distribution, 
goes into series production in 2021.

L E G I S L AT I O N 

MANDATORY TACHOGRAPH IN MANDATORY TACHOGRAPH IN 
EU TRUCKS BY 2024EU TRUCKS BY 2024
Following the adoption of the mobility package by the 
European Union last July, a new version of the intelligent 
tachograph will be scheduled for the end of 2024. It will have 
to automatically record the position of a truck during border 
crossings and during loading and unloading. The device will 
be mandatory on board commercial vehicles over 2.5-tonnes 
and in international transport or cabotage from July 2026.

T E C H N O L O G I E S

FLAX FIBRE FOR TRUCK BODY FLAX FIBRE FOR TRUCK BODY 
The Volta Zero is a 16-tonne electric heavyweight that offers a range of 200km. Some body parts are made of a 
biodegradable flax fibre and resin material co-developed with the European Space Agency (ESA). In addition to the weight 
gain, which promotes better runtime, composite flax has a key advantage over carbon, which is that it is non-conductive. 
This reduces the risk of a short circuit in the event of an accident.



17

I N D U S T R Y  N E W S

S C A N I A

BRAND NEW FUEL CELL AND BRAND NEW FUEL CELL AND 
PHEV TRUCKS PHEV TRUCKS 
Scania unveiled its first range of 100% electric trucks (BEV), 
the date of sale of which has not yet been announced. 
The L and P series, which benefit from this technology, 
can be equipped with the choice of a pack of five or nine 
batteries for respective ranges of 130km and 250km. The 
electric motor delivers a continuous power of 230kW, or 
approximately 310hp. Thanks to the 130kW DC (direct 
current) charging circuit, the five batteries will charge in less 
than 55 minutes and the nine in less than 100 minutes. In 
parallel to the presentation of this 100% electric range, the 
Griffin brand announced the optimization of its plug-in hybrid 
truck (PHEV) available with the L and P series cabs. Since 
its presentation at the Hanover Motor Show in 2018, it has 
increased its range by 50km to bring it to 60km in electric 
mode (depending on gross total weight, topography and type 
of bodywork). It is powered by the 9-litre diesel engine with 
280-360hp in addition to the 115 kW electric unit.

E U R O P E

STRICTER AUTOMOTIVE STRICTER AUTOMOTIVE 
STANDARDSSTANDARDS
The EU Commission Climate Action Plan has drafted its 
objectives: it proposes to double the share of electricity 
from renewables compared to the current level, “to 
65% or more”, and to double the pace of energy 
renovation of buildings. Industry will be ordered to 
reduce its emissions by 25% compared to 2015. The 
share of renewables in transport is expected to rise to 
“around 24%” by 2030, a tripling from 2015. The EU 
had already tightened its automotive standards in 2019, 
requiring a 37.5% reduction in C02 emissions by 2030 
(compared to 2021). This target could now be raised to 
50% according to a European source. For heavy goods 
vehicles, the EU has ratified a 30% reduction from 
2030, and a 15% reduction in CO2 emissions by 2025, 
based on 2019 emissions.

F R A N C E

CONVERTING A DIESEL TRUCK CONVERTING A DIESEL TRUCK 
INTO AN ELECTRIC VERSION IS INTO AN ELECTRIC VERSION IS 
NOW POSSIBLENOW POSSIBLE
The publication of the Retrofit order in the French Official 
Journal on April 3rd, 2020 makes it possible to convert 
Diesel utilities into an electric, battery, or fuel cell version. 
The conversion rate remains 50% lower than that of 
new hydrogen equipment, according a French company 
e-Néo, one of the few to work on the conversion of heavy 
trucks by relying on hydrogen.

A U T O N O M O U S  T R U C K

HOW TO DRIVE A TRUCK HOW TO DRIVE A TRUCK 
WITHOUT GETTING BEHIND WITHOUT GETTING BEHIND 
THE WHEEL THE WHEEL 
The Fuso eCanter SensorCollect is a prototype 
dumpster based on the eCanter, the all-electric 
version of the Canter small truck range. Operators 
moving alongside the vehicle can control the 
eCanter SensorCollect remotely using a wireless 
HMI (Human Machine Interface). Equipped with 
LiDAR, ultrasonic sensors and high precision 
GPS, the truck can safely perform remote-initiated 
commands by detecting people or objects in its 
immediate environment. These orders consist of 
following the driver, stopping, avoiding obstacles, 
and stopping immediately if a person or object is 
in the immediate vicinity of the vehicle.
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IN THE SPOTLIGHT

Many people in the aftermarket are concerned 
about supporting new vehicle technology such 
as hybrids, full-electric drivetrains, and ADAS. 
However, there is one new technology that 
concerns me more than all of these others 
combined. That technology is simply the ability 
of vehicles to send data – so-called “connected 
vehicles”. Although commercial vehicles have 
had a form of connectivity (FMS) for a while, 
this type of live data is relatively new to LCVs 
and passenger cars.

The reason these “connected vehicles” concern 
me is that the data will be sent exclusively to 
the vehicle manufacturer. The manufacturer 
will then decide who can access the data, 
which data they are allowed to access, and 
how much it will cost. This is a significant 
problem since the aftermarket competes with 
vehicle manufacturers for new vehicle services, 
not just “out of warranty” vehicles. Vehicle 
manufacturers are also trying to keep vehicles 
coming to dealerships for services for as long 
as possible.

This means having equal access to vehicle 
data will be crucial for the aftermarket if we 
are to be able to compete fairly with vehicle 
manufacturers for repair and maintenance 
services.
 
The solution to this problem is that vehicle 
owners must be able to choose the data they 
want to send, and who will receive the data. 
And they must be able to make these choices 
without monitoring by or interference from 
vehicle manufacturers. Although that solution 
sounds reasonable, it will be very difficult to 
implement because this is not what the vehicle 
manufacturers want. Therefore, it will require 
legislation that compels them to comply.

Two parallel proposals to address third-party 
access to vehicle data are currently under 
consideration by legislators in Brussels: SVI and 
the OTP. Some people have misunderstood the 
purpose of these two proposals, and they think 
that a choice must be made between these 
proposals. This is incorrect.

SVI (Secure Vehicle Interface) is a set of 
CEN/ISO Standards that facilitate the secure 
transmission of data from a vehicle to the vehicle 
owner’s selected service provider. The OTP 
(Open Telematics Platform) is a concept that 
provides a complete in-vehicle data services 
solution which includes the ability to install 
third party apps in the dashboard infotainment 
system with bi-directional communication, just 
like apps on your smartphone.

WHAT ARE SVI AND THE OTP?
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Until the OTP is approved and available 
in vehicles, SVI can support secure data 
transmission for interim solutions that are 
retrofitted to the vehicle, or added by the 
vehicle manufacturer. The final implementation 
of the OTP will then require the support of 
secure data transmission standards such as 
those included in SVI. Therefore, these are not 
competing solutions; they are two pieces of the 
total solution required by the aftermarket to 
provide competitive services to vehicle owners.

Imagine your fleet customers being able to 
install a TOP TRUCK app in the dashboard 
of their vehicles. The Fleet Manager could 
configure this TOP TRUCK app to gather 
selected data from their vehicles such as 
current mileage, service alerts, trouble-codes 
and even specific sensor readings. This data 
could then be automatically sent to the TOP 
TRUCK Network to facilitate quotations and 
service bookings. If the driver experienced a 
problem on the road they could use the app to 
find nearby TOP TRUCK locations, and select 
a workshop to assist them. The TOP TRUCK 
app would then allow the driver to send data 

to the selected TOP TRUCK workshop about 
the problem they are experiencing, so that the 
workshop could prepare to support the vehicle. 
The driver could even use the app to send their 
location to the selected workshop to expedite 
roadside support.

GROUPAUTO International recognizes the 
importance of vehicle data access to the 
future of the aftermarket, and so we recently 
participated in a webinar to explain the need, 
and demonstrate the potential, of this type 
of in-vehicle data access. This webinar was 
organized by Autocare (US), Michelin and 
Enterprise Holdings, and it was viewed live by 
European legislators, vehicle manufacturers, 
and aftermarket representatives. You can view a 
replay of the entire webinar, or just the vehicle-
data demonstration at www.svi-for-mobility.org 
using the ‘Webinar & Demo’ link at the top of 
the SVI for Mobility webpage.

GROUPAUTO International will continue to 
support our members as well as the TOP TRUCK 
and EuroGarage Networks as we prepare for 
the future of the aftermarket.

I N  T H E  S P O T L I G H T
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F E A T U R E D  S U P P L I E R S

ALL-ROUND SUPPLIER
High-performance CV battery TA AGM

Professional truckers need to keep 
moving – usually for extended periods. 
Their commercial vehicles become like a 
second home over days, weeks, or even 
months. Equipment based on power-
hungry electrical technology turns modern 
commercial vehicles into a mobile rest area 
for long-haul drivers. The numerous hotel 
and comfort functions, such as auxiliary 
air conditioning and heating, a refrigerator, 
microwave, or television improve working 
conditions for truckers, yet they place a 
heavy burden on the batteries – even in 
stationary operation. Numerous breakdown 
statistics – in which depleted and aged 
batteries top the list of causes – prove that 
such increased requirements can only be 
satisfied with a high-performance battery.

NEW TA AGM SUPPLIES COMFORT AND 
HOTEL FUNCTIONS

Bosch has now added an extremely 
capable battery for commercial vehicles to 
its range in the shape of the new 12-volt 
TA AGM starter battery. Bosch’s high-
performance, vibration-resistant, and 
maintenance-free commercial-vehicle 
batteries are specifically designed for 
supplying a multitude of consumers – 
and for reliable starts. The Bosch TA 
AGM supplies consumers in commercial 
vehicles reliably over long periods – even 
in stationary operation. In doing so, the risk 
of failures and unnecessary downtimes  
is reduced.

LEAK-PROOF AND MAINTENANCE-FREE

The new TA AGM truck battery 
with AGM (absorbent glass mat) 
technology was developed entirely 
for the specific demands of long-haul  
operations. With this battery type,  
the electrolyte is held entirely within a 
fiberglass mat. This makes it absolut-ely 
leak-proof and maintenance-free. 

EXCEPTIONAL CYCLE RESISTANCE

The TA AGM also demonstrates its 
superiority in terms of cycle resistance, 
which is up to six times higher than that 
of conventional lead-acid batteries at a 
discharge depth of up to 80 percent. The 
risk of potential failures caused by cyclical 
loads is reduced; the constant output in 
slow-moving traffic and stationary operation 
is assured, as are reliable starts. 

HIGH VIBRATION RESISTANCE

Over time, the space allocated to 
components in the engine compartments of 
modern commercial vehicles has changed. 
AdBlue technology and SCR catalysts need 
space close to the engine. For this reason, 
it is ever more common for the battery to be 
installed near the rear axle, where intense 
vibration prevails. Like the TE EFB battery, 
the TA AGM is ideal for this application 
thanks to its high vibration resistance as per 
DIN EN 50342-1. Among other things, this  
standard defines the highest vibra-
tion resistance tested during stress 
and vibration tests in laboratories – on  
a horizontal, vertical, and diagonal level.

STRONG IN COLD STARTS AND  
START/STOP SYSTEMS

The TA AGM boasts high cold-starting 
performance. With a rating of 1,200 A (CCA) 
and a capacity of 210 Ah, it is a reliable 
energy supplier for assured cold starts, in 
addition to all comfort and hotel functions. 
Due to the microcycle resistance associated 
with the AGM technology, it is also suitable 
for functions like start/stop systems and 
sailing/coasting without assistance from 
the engine.

As the most high-performance battery, the 
TA AGM complements the existing Bosch 
range of EFB batteries and conventional 
lead–acid batteries for commercial vehicles 
by adding a new, reliable premium product 
in OEM quality.

BOSCH’S POWERFUL STAR PRODUCTS COVER A WIDE RANGE 

THE RANGE OF BATTERIES FOR CVs

Bosch TA battery (12 V, 210 Ah, 1,200 A) with AGM technology for commercial vehicles
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F E A T U R E D  S U P P L I E R S

Driven by

    COMFORT

Reliable energy supply on the road: the powerful 
Bosch TA commercial-vehicle batteries

boschaftermarket.com

High performance for trucks:
▶  Very powerful thanks to AGM technology and 

PowerFrame®
▶  6 times higher deep-cycle resistance than  

conventional starter batteries with up to  
80% DoD (Depth of Discharge)

▶ Reliable power supply for advanced comfort and  
     hoteling functions with parking cooler/heater
▶ Highest vibration resistance V4 according  
    to EN-standard

Extra- ordinary  deep-cycle resistance
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IN EUROPE AND BRAZIL

NETWORKCONTACTS

TOP TRUCK

NETWORKMEMBERS

Paulo Fabiano Navi
Paulo.Navi@distribuidora.com.br
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Phone: +31 263760590
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